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Our changing economy will impact
charitable giving...

nggo you expect to change the amount you give to charity in the near future?
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Source: DMS quantitative research via CCBFastMap, Nov ‘08, based on 925 responses



That impact increased into 2009
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Source: DMS CCB FastMap survey, Oct '08 - Jan ‘09




‘Wealthier’ donors less affected...

. Do you expect to change the amoun ive to charity in 2009?
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Source: DMS quantitative research via CCBFastMap, Nov ‘08, based on 205 responses



35 - 55 year olds are most likely to be
affected

Do you intend to change the amount you give to charity ?
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Source: DMS CCB FastMap survey, Oct ‘08



Men less affected than women...

009 Q. Do you¥xpect jo change the amount you give to charity in 20097
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Source: DMS quantitative research via CCBFastMap, Nov ‘08, based on 205 responses



High value donors less affected...
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Source: DMS quantitative research via CCBFastMap, Nov ‘08, based on 205 responses




Donors want flexibility & accountability

Q. What's the single most important thing charities

45% can do to make sure people keep donating during a recession?
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Source: DMS quantitative research via CCBFastMap, Nov ‘08, based on 925 responses



Diversified programs Heavily cash reliant

Higher value donors Lower value donors

‘Intellectual’ causes ‘Traditional’ causes
Easy to express impact Difficulty expressing impact

Quick to innovate Difficulty innovating
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Direct mail is still working

Income per 1,000 prospects mailed, banker lists, indexed

Spring 2008 Jan 2009
List A 1 1.03
List B 1 1.31
List C 1 1.2




Prize-led fundraising is increasingly
successful
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Changing the ask can boost response

POSTALNET | &

A life-saving
- scientific advance
for men over 50 may
be just around
the corner...
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Q. Thinking about the charities you gave to most recently, please rate the
following in terms of how important they are in encouraging you to support them.
People stating ‘very important’, top 10 answers
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A mantra for acquisition
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