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Do you intend to change the amount you give to charity?
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Under £5,000to £10,000 £15,000 £20,000 £25,000 £30,000 £40,000 £50,000 £70,000
£5,000 £9,999 to to to to to to to or more
£14,999 £19,999 £24,999 £29,999 £39,999 £49,999 £69,999

=== es, | intend to give LESS to charity next year —8— Yes, lintend to give MORE to charity next year
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Do you intend to change the amount you give to charity?

Under 16 18-24 25-34 35-44 45-54 55-64 65-74

—e— Yes, lintend to give LESS to charity next year —=— Yes, lintend to give MORE to charity next year
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@ Yes, lintend to give LESS to charity next year B Yes, lintend to give MORE to charity next year
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Thank people Show people Ask people

for their
previous
donations

exactly how for donations  ways of

their more supporting
previous frequently charities
donations other than
have made a just making
difference financial
donations
e.g. buying
charity
goods

Give people

Let people Give people Let people Other, please

choose how the choose the state
oftenthey  opportunity projects that
are asked for to see or their
donations  hear abouta  donations
and w hen charity’s are spent
w ork first on
hand
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POSTALNET

A life-saving
~ scientific advance
for men over 50 may
be just around
the corner...
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