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SIG Committee

Nigel Magson

Steven Dodds

Richard Portchmouth
Kirsty Neale

Bertie Bosredon

Julian Young/Ruth Smyth
Stuart McCoy

Rajbinder Khera

Bob Francis
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Chair

Vice Chair
Treasurer
Membership
Digital Champion
Classic Champion
Training Champion
Venues
Communications
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New Roles

» Research Champion
 Treasurer
« Webmaster
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* Everything you may want to know about the SIG
— our goals, who's who on the committee, how to
contact us etc.

* Information about forthcoming events

* Presentations from past events to download

* Links to other useful websites and resources

* Postings for current job vacancies in the sector
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Blog

* |t is an open site

* You will be able to post and communicate
with other members

* This is a free resource
* |t's down to you to use and get information



Institute of
\ Fundraising
INSIGHT IN

FUNDRAISING

Communication is 2 way
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targeting in a recession




Recessionary reminders
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Signs of a long awaited TANY
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green shoots SIS

Definite agreement that things are geiting better has almost doubled
(11% to 20%) and strong disagreement has halved (24% to 12%) : we
just have to also remain aware that those feeling negative still greatly
outnumber those feeling positive.

[ feel more confident about the overall

economic situation in the UK than | did a %
couple of months ago
Agree strongly
2
1 18
1; i 10 Agree
22 26 T 33
Meither agree nor disagree
41 39 38 H
Disagree
- - - ® Strongly disagree
Feb Mar Apr Jul
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Consumer Behaviour

Someone has to pay!

Response to a statement that ‘the Government is making a good job of
handling the economy’ remains overwhelmingly negative (57% disagree
v5.12% agree). The balance of opinion is also that ‘the UK is worse off
than other European countries’ (40% agree vs. 17% disagree). This
evidence of scepticism in the effectiveness of stewardship of the economy
is likely to persist for some time.

Canny consumers change their habits

We have already had one unprecedented month when more debt was
repaid than taken out. Our data suggests that greater caution could
influence many markets for some time to come:

- two-thirds of adults agree 1 am more careful how | spend my money
than | was a year ago’

- two-thirds als}n feel In these credit crunch times you expect higher
levels of service for your money’

- over half agree T'm using the internet more fo compare prices of
different services to make sure | get the best deal’

- a half say they agree 1'm buying more shops’ own label and cheaper
brands than | used to’

- a third tell us 1 am buying more of my groceries in cheaper shops’
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Hello and welcome to the ‘Insight in
Fundraising’ virtual survey. Your answers will
help us take the pulse’ of the fundraising
insight industry and help improve our
conference and training program. Your virtual
host will guide you through the questionnaire.
If you have any questions you can ask them
directly by entering them into the box to the
right of your host. You can also ask any of the
predefined questions in the FAQ, by clicking
on the links. We hope you enjoy the survey.

Start Survey




Institute of
\ Fundraising
INSIGHT IN
FUNDRAISING

Response

* 12% unique click rate from member base
» 80% went onto completion
* 50 completed from 507 members
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Key Insights

* How do you feel about fundraising
performance in 20107

* On balance more people pessimistic than
optimistic
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Negative Reasons

 Why?
Public sector cuts yet to hit sector
Sector is lagging behind in online activity

Too much competition
Poor quality fundraising
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 Why?

Not seen income drop
Lots of opportunities to be smarter
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* To what extent is insight currently used in
supporting fundraising activity?

—1in 5 said rarely used
— 2 In 5 said sometimes used
— 2 In 5 said extensively used

Our view: B minus — Could do better!
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v'Budget cuts
v Segmentation

v'Real Donor Stewardship

v Digital Integration

v Acquisition

v"Need for change — no more Dorothy donor!
v’ Availability of analysts
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& offline data

* 10% said completely separate
* 37% at campaign level only

« 24% completely merged

e 27% Don't know

Our V‘I€WZ 8 plus qbb'c’ €'H:0rf'!
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supporters

72 % full contact details (incl email & phone)
65% demographics (e.g. age, gender etc)
86% contact history

31% attitudinal

24% do not know

Our view: B Can improve in certain areas
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How can |IOF support industry

Sector champion

Reduce charges for events!

Making the case for Insight within their charity
Skills training

Countering bad press coverage on fundraising
techniques
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On with the show!
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Thanks to Wood for Trees for Sponsoring the wine!



